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DESCRIPTION

FIG. 1 1s a front view of one embodiment of the in-store
marketing sign.

FIG. 2 1s a back view of the 1n-store marketing sign embodi-
ment of FIG. 1.

FIG. 3 1s a side view of the 1n-store marketing sign embodi-
ment of FIG. 1.

FIG. 4 1s a front view of a second embodiment of the 1in-store
marketing sign.

FIG. § 1s a back view of the 1n-store marketing sign embodi-
ment of FIG. 4; and.,

FIG. 6 1s a side view of the 1n-store marketing sign embodi-
ment of FIG. 4.

The dashed lines 1n FIG. 1-2 and 4-5 do not form any part of
the claimed design for the in-store marketing sign.
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