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(57) CLAIM

The ornamental design for a card with keytag, as shown and
described.

DESCRIPTION

The card may 1nclude a credit card, a calling card, a gift card,
or the like, that has a separable keytag portion attached
thereto. The card and keytag portions may be used for
promotional purposes.

FIG. 1 1s a front elevation view of the card with keytag;

FIG. 2 1s a rear elevation view of the card with keytag of
FIG. 1;

FIG. 3 1s a left side elevation view of the card with keytag
of FIG. 1;

FIG. 4 1s a right side elevation view of the card with keytag
of FIG. 1;

FIG. 5 1s a top elevation view of the card with keytag of FIG.
1; and,
FIG. 6 1s a bottom elevation view of the card with keytag of
FIG. 1.

The card includes a perforation that allows the card to be
separated 1nto a card portion and a keytag portion that may
be attached to a key ring.

1 Claim, 1 Drawing Sheet

U~

.
|
N |
|

N\
O



US D454,910 S

)
y O .
X % . \\ P.u
> \\ ||||||| LL.
“ N
m ) \\ N )

y O O

e LL LL

A 7

U.S. Patent

FIG. 6

FIG. 4

FIG. 3



	Claims
	Front Page
	Specification
	Drawings

