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SYSTEMS AND METHODS FOR
AUTOMATED MASS MEDIA COMMERCE

CROSS REFERENCE TO RELATED
APPLICATIONS

This application 1s a continuation of U.S. application Ser.
No. 10/987,823, filed on Nov. 12, 2004, which claims the

benefit of the filing date of U.S. Provisional Patent Applica-

tion No. 60/552,472 filed Mar. 12, 2004, the disclosure of
which 1s hereby incorporated herein by reference.

FIELD OF THE INVENTION

The present mvention relates to wireless commerce sys-
tems. More particularly, the invention 1nvolves a point of
advertising wireless commerce system to enable pervasive
commerce with mass media publications.

BACKGROUND OF THE INVENTION

Traditionally, vendors of services and product utilize mass
media to advertise their products. Thus, a vendor will publish
an ad describing service or products in magazines, catalogs,
billboards, newspapers, radio or television broadcast publi-
cations. The advertisement 1s aimed at attracting the 1nterest
ol a potential consumer. However, 1in order to move beyond
the stage of advertising, much effort 1s required by the con-
SUmet.

The consumer typically has to either remember advertised
information 11 any 1nterest in an advertised product or service
will be pursued by the consumer. In the situation where an
advertisement includes contact information such as a tele-
phone number, a consumer can dial the phone number to
contact a vendor from information in the advertisement using
a telephone, wireless or cellular phone. But the amount of
elfort that 1s required by the consumer from the point of
advertisement to consummation of an actual purchase from
the vendor can work against the vendor. Consumers can easily
forget telephone numbers, URLs or other calls to action or

simply lose interest 1n an advertised product or service as time
goes by after the consumer recognizes the advertisements.

SUMMARY OF THE INVENTION

The 1nvention relates to an automated system for improv-
ing the way consumers respond to advertisements or other-
wise contact vendors from the point of percerving an adver-
tisement. In one form, a system for processing a wireless
order from a vendor over a network from a mass media
publication includes a mass media publication with an adver-
tisement. The mass media publication has a wireless 1denti-
fication transmission signal representing information of the
advertisement. In the system, a mobile ordering device com-
prising a reader recerves the wireless 1dentification transmis-
sion signal from the mass media publication. The mobile
ordering device 1s also configured to accept input from a
consumer, generate a request with information from the wire-
less 1dentification transmission signal and communicate the
request to and receive a response from a vendor system across
a network. The system also includes a vendor system for
receiving and processing the request of the mobile ordering,
device across the network, and responding to the request by
sending information to the mobile ordering device. The sent
information 1s associated with the wireless 1dentification
transmission signal from the mass media publication.
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The invention also involves a method for making a wireless
order from a consumer to a vendor over a network from a
mass media publication. The consumer reviews a mass media
publication with a perceivable advertisement. The mass
media publication includes a wireless transmission 1dentifi-
cation signal representing information about a vendor or
product associated with the advertisement. The consumer
may 1itiate receipt of the wireless transmission 1identification
signal with a portable communications device configured to
receive the wireless transmission identification signal. The
consumer may then generate a request for information from a
vendor over a wireless link of a communications network
with the portable communications device such that the
request includes information from the wireless transmission
identification signal. The consumer then receives a response
to the consumer request from the vendor over the wireless link
of the communications network at the portable communica-
tions device to get additional information about the product or
confirm a purchase made 1n the request.

The invention also may mvolve a hand-held apparatus for
making a wireless order from a consumer to a vendor over a
network from a mass media publication. The apparatus
includes a transcerver for transmitting and recerving wireless
signals for communicating with a vendor system over a net-
work. The apparatus also includes a reader device configured
to read vendor or product information transmitted from a
mass media publication containing a radio frequency identi-
fier with the vendor or product, the radio frequency identifier
being associated with an advertisement of the mass media
publication. A control processor of the apparatus, coupled to
the transcerver and reader device, 1s configured for accepting
input by a user of the apparatus to initiate reading of the radio
frequency 1dentifier of the mass media publication with the
reader device. The control processor further generates a
request for information about the vendor or product with the
radio frequency identifier and communicates the request to
the vendor system with the transceiver. The control processor
also controls receiving a response with mnformation from the
vendor system.

In another form, the invention includes a method for taking,
a wireless order from a consumer by a vendor over a network
from a mass media publication. A vendor advertises a product
or service in a mass media publication. The mass media
publication 1s configured with a radio frequency identifier
with information associated with the product or service
advertised. The radio frequency identifier 1s readable by a
portable wireless commumnications device available to a con-
sumer. The vendor configures a vendor system to receive an
clectronic order from a consumer across a network using the
portable wireless commumnications device. The order 1s based
on a request with information from the radio frequency 1den-
tifier. The vendor system includes further product or service
information associated with the radio frequency identifier.
The vendor then can respond to the orders from the consumer
by providing the further information to the consumer.

In one form, the mass media publication 1s a printed pub-
lication having at least one radio frequency identification tag
for 1dentitying a vendor or product. However, many such
identifications or tags may be used for different vendors or
products. The mass media publication may also be a bill-
board, periodical, magazine, mailer or a post card, etc. having,
one or more radio frequency identifiers or RFID tags. In a
preferred form, the mobile ordering or consumer communi-
cations device 1s also a mobile, wireless, cellular and/or
“smart” telephone equipped for voice and data communica-
tion.
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Additional aspects of the invention will be apparent from a
review of the drawings, the following disclosure, and the
claims.

BRIEF DESCRIPTION OF THE DRAWINGS

FIG. 1 1s a representation ol a consumer with a preferred
point of advertising wireless ordering device recerving ven-
dor product identification signals transmitted from a billboard
mass media publication;

FI1G. 2 1s arepresentation of a preferred point of advertising
ordering application 1n a wireless ordering device;

FIG. 3 1s a network diagram of an example embodiment
including preferred components of a wireless mass media
commerce system of the invention including a point of adver-
tising ordering device; and

FIG. 4 1s a tlow chart of preferred steps for achieving a
wireless mass media commerce system of the invention.

DETAILED DESCRIPTION

Referring to the figures, where like numerals indicate simi-
lar features, a point of advertising ordering system 2 for
clectronic commerce of the invention typically includes a
wireless ordering device 4 that 1s preferably accessible to a
mobile consumer, such as a laptop, hand held or palm com-
puter, a personal data assistant (PDA) or other programmable
input/output processing device such as a smart mobile phone,
wireless phone or cellular telephone. The consumer acces-
sible point of advertising ordering device 4 1s configured for
connection or networking to other systems or computers via
one or more communications mechanisms for purposes of
ordering information or products and services from one or
more vendors. While such communication links may 1n part
be implemented as a physical connection such as a telephone
line, cable or contact based (e.g., cradle) hook-up, 1n a pre-
terred embodiment, the ordering device 4 at least includes a
communications mechanism that can link the device to other
systems via a wireless communications channel.

For example, the device may be configured for Wireless
Fidelity (W1iFi®) networking (wireless networking), Blue-
tooth® networking (wireless networking) and/or communi-
cations over a mobile telephone network for transmitting data
and/or voice with a transceiver (e.g., General Packet Radio
Service (GPRS)). Where such networked communications
involve transier of signals or messages over one or more
network(s) 6 that includes an open-type network, such as an
internet or the Internet, preferably such signals or messages
are encrypted. As will be described in more detail herein, the
wireless ordering device 4 also preferably includes a reader
mechanism for determining vendor, product or service infor-
mation from a mass media publication 4.

The point of advertising ordering system 2 also includes a
mass media publication 10 configured for transmitting prod-
uct, service and/or vendor information signals associated
with an advertisement of the mass media publication 10.
Preferably, the mass media publication transmits such infor-
mation by means of radio frequency 1dentification technology
(RFID). For example, RFID technology, such as ultra thin
transponder tags 11, may be inserted, applied or incorporated
into the mass media publication and associated with a human
percervable advertisement of a vendor, product or service.
The RFID includes information to 1identity a vendor, product
and/or service (1.e., commerce information). Preferably, the
vendor, product and/or service may also be contained in,
presented or described in the advertisement. In the RFID tag
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4

example, transmission of vendor, product and/or service
information or commerce signals may be active or passive.

The RFID transmission may include a particular number or
numbers that may be associated with particular vendor, prod-
uct and/or service information, such as a vendor name, vendor
contact information including, for example, a phone number,
network address, mailing address or other, quantity informa-
tion, cost, price, type of product, type of service, etc. Thus,
when used to request or order information or make a pur-
chase, the number transmitted 1n the signal may be used to
access the related information stored 1n a database as will be
explained 1n more detail herein.

As 1llustrated 1n FIGS. 1 to 3, examples of the mass media
publication containing RFID and other advertisement may be
amagazine, news paper, periodical, mailer, post card, outdoor
or out-of-home media, billboard, bus shelter poster board, car
card, tent card, catalog or a broadcast message such as aradio
or television communication, whether transmitted via wire-
less transmission (e.g., radio transmissions or satellite) and/or
cable transmission 1n whole or in part. For example, a maga-
zine may include one or more RFID tags with each associated
with a particular product, service or vendor. Each tag may be
located near a human perceivable advertisement 1n the maga-
zine. In another example, a radio or television connected by
cable, satellite or otherwise, may be equipped or attached
with a re-programmable tag or device that may be changeable
for re-transmitting different RFID’s from the tag or device
depending on the content of the broadcast signals recetved by
the radio or television and the tag or device.

In general, the point of advertising ordering system 2 may
also 1include commerce related systems such as one or more
vendor systems 12. Generally, the vendor system 12 1s acces-
sible by the network 6 and may be associated with an adver-
tisement contained 1n a mass media publication 10 as well as
the associated commerce signal enabled by the mass media
publication 10. It 1s preferred that the vendor system 12 be
enabled for recerving or processing requests for vendor/prod-
uct/service information and responding to them. Thus, 1n a
typical arrangement, the commerce system 12 may electroni-
cally recetve an order for more imnformation or an actual pur-
chase order over the network 6 and send back responses
concerning these transactions 1n response to a transaction
initiated by a consumer with a wireless ordering device 4. The
vendor system would typically include one or more servers
coupled by communications device(s) to the network 6 and
would include application software for accessing information
in a database associated with vendor products or services and
communicating with systems over the network.

As 1llustrated 1n FI1G. 3, the commerce system of the inven-
tion may also optionally include a commerce data organiza-
tion system 14. The commerce data organization system can
serve to organize transactions over the network based on
vendor/product/service or other commerce facilitating sig-
nals from a mass media publication 10 of the invention.
Generally, the commerce data organization system 14 may
manage information associated with the commerce signals.
Thus, a database or other storage structure of one or more
servers of the commerce data organization system 14 may
include vendor information including contact details for elec-
tronically accessing a vendor system 12 over a network. Simi-
larly, such vendor information may include product and ser-
vice description or details about a product or service that may
be advertised 1n the wirelessly enabled mass media publica-
tion 10 and particularly associated with commerce signals
transmittable from or 1n the mass media publication 10. Like
the vendor servers, the commerce data organization system
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would typically include a communications device for com-
municating with other systems and devices over the network
(6).

Such a commerce data organization system 14 may also be
utilized to preserve and organize transaction details concern-
ing requests for information or purchases (1.e., order infor-
mation) based on requests generated by a wireless ordering,
device 4 with commerce signals emanating from the wire-
lessly enabled mass media publication 10. Thus, the system
may track or maintain product availability from different
vendors or different vendor’s locations, customer purchases
or information requests and buying habits, dates and times of
such transactions, product/service options, payment methods
etc. Such a system may even be utilized to maintain account
information (e.g., credit or cash card numbers), shipping
address information, etc. for purchases by consumers to mini-
mize repeated entry of such data by the consumer with a
wireless ordering device 10.

The commerce data organization system 14 may electroni-
cally act to arrange a purchase through the network 6 by
communicating with another vendor system 12 1n the event
that an electronic purchase order 1s received from a wireless
ordering device 4. Alternatively, such a purchase may be
placed between the wireless ordering device 4 and the vendor
system 12, while the commerce data organization system
serves to preserve data of such transactions and/or provide
access to data for such transactions based on requests with or
for information received from either the vendor system 12 or
wireless ordering device 4. Optionally, the commerce data
organization system may also act as a vendor system 12.

Asillustrated in more detail in FIG. 2, the wireless ordering
device 4 generally includes a processor 20 and memory 22
with processor control instructions and/or other microcon-
troller or other application specific electronic control cir-
cuitry. The ordering device also includes one or more wireless
transceiver circuit(s) 24. Such circuit(s) may serve as the
communications mechanism for purposes of ordering infor-
mation or products and services from one or more vendors as
well as the reader mechanism for determining vendor, prod-
uct or service information from a mass media publication 4.
Such transcerver circuit(s) 24 may be incorporated into the
wireless ordering device 4 or attachable or insertable as
expansion modules, cards or components of such a device, for
example, by coupling with or into a wireless phone, PDA or
laptop. Preferably, such transceiver circuit(s) 24 1s/are icor-
porated to permit the wireless ordering device 4 to serve with
the communications mechanism and reader mechanism as a
compact unit for hand-held operation.

Consistent with the mass media publication’s 10 incorpo-
ration of RFID information, the reader mechanism 1s at least
a wireless reader capable of or configured for recerving and
decoding vendor, service or product identification informa-
tion from the mass media publication. Thus, the wireless
ordering device 4 may include an RFID reader for receiving
wireless signals from a mass media publication 10 utilizing
RFID technology. Optionally, 1n the case of passive RFID
technology, the reader mechanism may be equipped to acti-
vate a transmission of RFID information from the mass media
publication 10 by transmaitting signals to an RFID tag of the
mass media publication 10, for example, to power the RFID
tag to transmit RFID information to the reader mechanism.

Preferably, such components of the wireless ordering
device 4 are used 1in conjunction with implementing function-
ality of a point of advertising ordering application of the
wireless ordering device 4. One such preferred methodology
of such an application 1s 1llustrated 1n the flow chart of F1G. 4.
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Generally, a consumer with a wireless ordering device 4
may review a mass media publication 10, such as the maga-
zine or periodical publication illustrated in FI1G. 2 or billboard
of FIG. 1. As previously discussed, the mass media publica-
tion 10 includes a mechanism for transmitting commerce
related signals such as RFID information. As illustrated in
FIG. 4, 1n a reading step 30, the RFID information is recerved
from the mass media publication preferably by wireless com-
munication, which may be initiated by an input command of
the consumer on the wireless ordering device 4. In a process-
ing step 32, the point of advertising ordering application 26
will then process the read RFID information on the wireless
ordering device 4 depending on input of the consumer. Thus,
a consumer may input into the wireless ordering device 4 that
more information about a vendor, product or service per-
ceived 1n an advertisement of the mass media publication 10
should be requested. Optionally, such mput may indicate a
request to purchase that which 1s being percerved by the
consumer 1n the advertisement of the mass media publication.

Once the device reads the RFID information, in a generat-
ing step 34, the point of advertising ordering application
controls the wireless ordering device 4 to generate a wireless
request that includes the RFID information. The request 1s
preferably transmitted from the wireless ordering device 4
over the network(s) 6 to a vendor system 12 and/or the com-
merce data organization system 14 as previously described.
Such a transmitted request may include a user identification
associated with a particular consumer or a particular wireless
ordering device 4. Additional transmitted request information
may include password or pass code, form of payment 1nfor-
mation, media location or media description (e.g., identifiers
describing the mass media publication from which the com-
merce signal 1s received.) This information may be coded
(e.g., anumber being associated with a name) such that 1t will
be recognized by the vendor system 12 and/or the commerce
data organmization system 14 upon access of their database or
other data storage structures.

In return from the vendor system 12 and/or commerce data
organization system 14, the wireless ordering device 4 will
receive vendor, product or service information associated
with the commerce signal read by the wireless ordering
device advertised 1in the mass media publication 10. Thus, the
consumer may, for example, learn by display of information
on the wireless ordering device 4, additional information
about an advertised product or confirm a purchase from a
vendor. For example, the vendor system 12 and/or the com-
merce data organization system 14 may generate an email
confirmation recervable by the wireless ordering device 4.

While the above process has been described by a single
request and response between the wireless ordering device 10
and the vendor system 12 and/or the commerce data organi-
zation system 14, multiple electronic requests and responses
between these systems/devices may be implemented to
accomplish transactions contemplated by the system. For
example, additional requests and/or responses may be trans-
mitted to confirm that a consumer will proceed with a par-
ticular purchase so that the details of the purchase may be
confirmed before purchase by the consumer such as review-
ing shipping details, product quantity, price or other details
etc. that may be related to such transactions.

Although the mvention herein has been described with
reference to particular embodiments, it 1s to be understood
that these embodiments are merely 1llustrative of the prin-
ciples and applications of the present invention. It 1s therefore
to be understood that numerous modifications may be made
to the illustrative embodiments and that other arrangements
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may be devised without departing from the spirit and scope of
the present invention as defined by the appended claims.

The mvention claimed 1s:

1. A system for processing a wireless order from a vendor
over a network from a mass media publication containing a
human-perceptible advertisement for advertising to consum-
ers a product or service offered by the vendor, the mass media
publication attached with at least one radio frequency 1denti-
fication (RFID) tag, the at least one RFID tag being config-
ured to transmit a wireless identification transmission signal
representing information pertaining to the product or service
offered by the vendor comprising:

a cellular telephone ordering device of a human consumer
who percerves the human-perceptible advertisement of
the mass media publication the cellular telephone order-
ing device comprising a radio frequency identification
reader to receive from the at least one RFID tag of the
mass media publication the wireless 1dentification trans-
mission signal from the mass media publication and
representing information pertaining to the product or
service olfered by the vendor, the cellular telephone
ordering device further configured to accept input from
a consumer, generate an electronic order request with
the recerved information from the wireless identification
transmission signal and communicate the request to and
receive a response from a vendor system across a net-
work;

the cellular telephone ordering device in communication
with the vendor system, the vendor system for receiving
and processing the request of the cellular telephone
ordering device across the network, and responding to
the request by sending information to the cellular tele-
phone ordering device via the network, the information
associated with the wireless 1dentification transmission
signal from the mass media publication.

2. The system of claim 1 wherein the mass media publica-
tion comprises a printed publication, and wherein the at least
one radio frequency 1dentification tag 1s further configured to
transmit, as the wireless 1dentification transmission signal, a
wireless 1dentification transmission signal representing (1)
information pertaining to the product or service otiered by the
vendor and (11) information pertaining to the vendor.

3. The system of claim 1 wherein the mass media publica-
tion comprises a post card.

4. The system of claim 1 wherein the mass media publica-
tion comprises a magazine.

5. The system of claim 1 wherein the mass media publica-
tion comprises a periodical, and wherein the at least one radio
frequency 1denftification tag comprises a plurality of radio
frequency 1dentification tags of different vendors’ products.

6. The system of claim 1 wherein the at least one radio
frequency i1dentification tag comprises a plurality of radio
frequency identification tags for identifying a plurality of
different vendors’ products.

7. The system of claim 1 wherein the mass media publica-
tion comprises a billboard.

8. A method for taking a wireless order from a consumer to
a vendor over a network from a mass media publication
containing a human-perceptible advertisement for advertis-
ing to consumers a service or product offered by the vendor,
the mass media publication including a wireless transmission
identification signal representing information pertaining to
the service or product offered by the vendor, the wireless
transmission identification signal being transmittable from at
least one RFID tag distributed as a part of the mass media
publication and in conjunction with the human-perceptible
advertisement comprising:
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receving a consumer order request to a vendor from a
cellular telephone ordering device via the network with
clectronic mnformation comprising the mformation rep-
resenting information pertaining to the service or prod-
uct offered by the vendor received by an RFID reader
device by way of the wireless transmission identification
signal;

generating a response to the consumer order request, the
response being associated with the recerved information
pertaining to the product or service offered by the vendor
at the cellular telephone ordering device; and

sending the response to the consumer request by providing,
to the cellular telephone ordering device via the net-
work, the information associated with the information
pertaining to the service or product offered by the vendor
as read by the radio frequency 1dentifier tag.

9. The method of claim 8 wherein the mass media publi-
cation comprises a printed publication, and wherein imnitiating
transmission of the wireless 1dentification transmission sig-
nal comprises: imtiating, irom the at least one radio frequency
identification tag with the transmitter of the hand-held cellu-
lar telephone ordering device of the consumer who perceives
the human-perceptible advertisement, transmission of the
wireless transmission i1dentification signal representing (1)
information pertaining to the product or service offered by the
vendor and (11) information pertaining to the vendor.

10. The method of claim 8 wherein the mass media publi-
cation comprises a mailer.

11. The method of claim 8 wherein the mass media publi-
cation comprises a magazine.

12. The method of claim 8 wherein the mass media publi-
cation comprises a periodical, and wherein the at least one
radio frequency identification tag comprises a plurality of
radio frequency 1dentification tags of different vendors” prod-
ucts.

13. The method of claim 8 wherein the mass media publi-
cation comprises a printed publication, and wherein the at
least one radio frequency identification tag comprises a plu-
rality of radio frequency i1dentification tags for identitying a
plurality of different vendors” products.

14. The method of claim 8 wherein the mass media publi-
cation comprises a billboard.

15. A method for taking a wireless order from a consumer
by a vendor over a network from a mass media publication
containing a human-perceptible advertisement for advertis-
ing to consumers a product or service oflered by the vendor,
the mass media publication being distributed with at least one
radio frequency identifier tag, the at least one radio frequency
identifier tag having information pertaiming to the product or
service olfered by the vendor, and the at least one radio
frequency identifier tag being readable by a radio frequency
identifier reader of a cellular telephone ordering device of a
consumer who perceives the human-perceptible advertise-
ment comprising;:

configuring a vendor system on a network to recetve and
respond to an electronic order from the cellular tele-
phone ordering device across a network, the electronic
purchase order comprising the information pertaining to
the product or service offered by the vendor as read by
the radio frequency identifier reader from the atleast one
radio frequency identifier tag, the vendor system 1nclud-
ing information associated with the information pertain-
ing to the service or product offered by the vendor as
read by the radio frequency 1dentifier reader from the at
least one radio frequency i1dentifier tag; and

responding to the orders from the consumer by providing,
to the cellular telephone ordering device via the net-
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work, the information associated with the information
pertaining to the service or product offered by the vendor
as read by the radio frequency 1dentifier reader from the
at least one radio frequency i1dentifier tag.

16. The method of claim 15 wherein the mass media pub-
lication comprises a printed publication, and wherein the at
least one radio frequency 1dentification tag, when read by the
radio frequency identifier reader, provides (1) mformation
pertaining to the product or service offered by the vendor and
(1) information pertaining to the vendor.

17. The method of claim 15 wherein the mass media pub-
lication comprises a post card.

18. The method of claim 15 wherein the mass media pub-
lication comprises a magazine.

19. The method of claim 15 wherein the mass media pub-
lication comprises a periodical, and wherein the at least one

10

15

10

radio frequency identification tag comprises a plurality of
radio frequency 1dentification tags of different vendors” prod-
ucts.

20. The method of claim 15 wherein the radio frequency
identification tag comprises a plurality of radio frequency
identification tags for identitying a plurality of different ven-
dors” products.

21. The method of claim 15 wherein the mass media pub-
lication comprises a billboard.

22. The method of claim 15 wherein the mass media pub-
lication comprises a broadcast signal having a radio fre-
quency 1dentifier of a product associated with the advertise-
ment of the broadcast signal.

23. The method of claim 22 wherein the broadcast signal 1s
transmitted at least in part by cable.

24. The method of claim 22 wherein the broadcast signal 1s
transmitted via wireless signals.
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