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ADVERTISING REQUEST AND
RULES-BASED CONTENT PROVISION
ENGINE, SYSTEM AND METHOD

CROSS-REFERENCE TO RELATED
APPLICATIONS

This application claims the benefit of U.S. Provisional
Application Ser. No. 60/993,096, filed Sep. 7, 2007, the entire
disclosure of which are incorporated by reference herein as if
set forth 1n 1ts entirety.

The present application is related to concurrently filed U.S.

patent application Ser. No. 11,981,646, entitled “ENGINE
SYSTEM AND METHOD FOR GENERATION OF A

BRAND AFFINITY CONTENT™ filed Oct. 31, 2007, the
entire contents of which are incorporated herein by reference.

BACKGROUND OF THE INVENTION

1. Field of the Invention

The present invention 1s directed to an advertising engine
and, more particularly, to an advertising request and rules-
based content provision engine, and a method of making and
using same.

2. Description of the Background

In the current art, a true marketplace for endorsed adver-
tising 1s not available. This 1s due, 1n part, to the lack of a
convenient clearinghouse that might allow for application of
rules preferred by prospective endorsers before such prospec-
tive endorsers would allow use of an endorsement.

Thus, there exists a need for an apparatus, system and
method that would provide a convenient clearinghouse for
application of rules preferred by prospective endorsers before
such prospective endorsers would allow use of an endorse-
ment.

SUMMARY OF THE INVENTION

The present invention includes at least an automated com-
puterized clearinghouse apparatus, system and method for
content, including an ad generator, an ad generator interface
by which a user can interact with the ad generator, wherein, in
an interaction with the ad generator using the ad generator
interface, at least one content item other than content owned
by the user 1s requested for inclusion 1n a creative, a content
provision rules engine having a plurality of rules asserted by
the owner of the content to govern the inclusion of the content
in the creative, including at least one upsell rule, and a content
provision interface by which the owner of the content can
interact with the content rules engine to assert the plurality of
rules. The mvention may additionally include an approval
engine, wherein ones of the plurality of rules necessitate that
the creative be reviewed and approved by the owner prior to
the mclusion of the content, and an approval engine interface
by which the owner can interact with the approval engine.

Thus, the present invention provides an apparatus, system
and method that would provide a convenient clearinghouse
for application of rules preferred by prospective endorsers

before such prospective endorsers would allow use of an
endorsement.

BRIEF DESCRIPTION OF THE FIGURES

The present mvention will be described hereinbelow in
conjunction with the following figures, 1n which like numer-
als represent like 1tems, and wherein:

FIG. 1 1s illustrative of the present invention.
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2
DETAILED DESCRIPTION OF THE INVENTION

It1s to be understood that the figures and descriptions of the
present invention have been simplified to illustrate elements
that are relevant for a clear understanding of the present
invention, while eliminating, for the purposes of clarity, many
other elements found in typical advertising engines, systems
and methods. Those of ordinary skill in the art will recognize
that other elements are desirable and/or required in order to
implement the present invention. However, because such ele-
ments are well known 1n the art, and because they do not
facilitate a better understanding of the present invention, a
discussion of such elements 1s not provided herein.

The present invention 1s and includes a clearinghouse that
allows for the use of approved, copyrightable, and/or public
persona content by non-owners of such content, such as pre-
approved photographs, audio, video files, data files, printed
text, logos and trademarks, publicity announcements, metat-
ags and metatag streams, and the like. The present invention
provides for the use of brand recognition to create brand
allinity, at least 1n that the present invention allows for the use
of known and relevant brands in association with endorsed or
advertised brands, which endorsement or advertisement 1s
requested by an advertisement requester.

FIG. 1 1s illustrative of the present invention. As shown 1n
FIG. 1, the present invention includes at least an advertise-
ment/endorsement generator (hereinafter ad generator) 10, an
ad generator interface 12, a content provision rules engine 14,
a content provision interface 16, an approval engine 18, and
an approval engine interface 20.

In this exemplary embodiment, the ad generator may pro-
vide, via the ad generator interface, the capability for a user
(also referred to as the ad requester) to create an advertise-
ment, announcement, data file, or the like, with or without an
association with an endorser, affiliate, afliliated product, or
the like, such as using external content or content from one or
more vaults associated with the content provision rules
engine discussed further below. The ad generator may pro-
vide, for example, a multiplicity of advertisement templates,
from among which a user may select a desired advertisement
format. Such format may include, for example, a requested
endorsement or affiliation. Such endorsement or affiliation
may be recommended to the user, such as by endorser or
ailihiation type, or specific endorsers or aifiliates, which spe-
cific endorsers or affiliates may be exemplary, a totality of
specifics, or menu based or categorically driven. Such sug-
gested endorsers or affiliates may be presented to the user 1n
order to minimize the cost of use of that endorsement or
aifiliation to the ad requester, 1n order to maximize the cost of
use for that endorsement or atfiliation, based on a cost of use
range selected by a user, or other similar presentation meth-
odologies, certain of which may be entered by the content
provider to the content provision rules engine as discussed
below. Through the use of the ad generator via an easy to use
ad generator interface, the user may simplistically generate an
advertisement or announcement for endorsement or atfilia-
tion.

The content provision rules 34 may be accessible to a
content-providing user (also referred to as the “owner” of the
content, although the providing user may not own the content,
but must have a right to control the content) via the content
provision interface communicating with the content provi-
sion rules engine. The content provision rules engine may
allow for the selection by a content provision user of what
usages and approvals for usage will be allowable for the
content made available by the content provision user. The
content 36 provided by the content provision user may be
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entered directly for storage 1n the vault(s) through the content
provision interface by the content provision user, or may be
provided via a link to the content, which link 1s external to the
content provision rules engine and interface, but which link
may allow the content rules engine to draw the content from
any source in any format. As such, the content provision rules
engine may include a normalization engine whereby content
may be discerned in any format, or any human or computer
language, from any source and normalized to the preferred
format employed by the content provision rules engine. As
discussed above, the provided content may be audiovisual
content, metatag or metatag stream content, or the like.

The usages allowable for the content provided by the con-
tent provision user, as per the rules selected or entered, may
include usage with regard to particular products, causes,
announcements, particular geographies, or the like. Further,
such usages may be provided with a cost per use, a cost per
bundle of uses, or a cost for permanent usability, for example.
The allowable permissions may provide automatic approval
for usages entered as being within pre-approved categories,
or may provide that certain or all usage requests be forwarded
back to the content provision user via the approval engine and
approval engine interface for approval. Further, the content
provision user may enter that 1ts endorsement or atfiliation be
available only as a premier use, such as in cases where the
rules engine endeavors to upsell an ad requester from a
requested level of cost of content to more expensive content.
Such premier usages may allow a content provision user to
maintain the goodwill and good name of premium brands. As
such, the rules engine may include allowances as to which
parties using the ad generator should even be offered the
content provided for use 1n endorsements or atfiliations.

For example, the content provider may allow for affilia-
tions, endorsements or sponsorships from certain specific
entities or certain types of entities, and such atfiliations, spon-
sorships or endorsements may be presented to the ad
requester, and may be used, for example, for an additional fee.
Such an “upsell” rule 34 may be particularly useful 1n the
event the ad requester has entered only the brand of the ad
requester, and not requested additional third party content. In
such a case, research, such as third party research, may be
imported by the content provision engine to assess whether
the ad requested could be improved by an “upsell”, which
may be an endorser, atfiliate, partner or sponsor available
(based on the content provision rules) for the type of ad
requested. Such upsell decisions may be based on geography,
product type, recognition of the brand in the ad requested, and
similar factors. For example, and ad requested for television
in Los Angeles for “Super Soap” may be improved 11 the ad
requester 1s oflered an affiliation with Bath and Body Works,
and may be further improved (in part due to the geography of
the ad 1n Los Angeles) by an endorsement of the Bath and
Body Works affiliation by a famous Los Angeles actress.
Likewise, an after-shave commercial may work well as an
advertisement during a football game, but after-shave 1n con-
junction with a fantasy sports site sponsor may work even
better for the success of the ad.

Thereby, the upsell can be offered to further improve the
cifectiveness of the ad requested, based on content available
via the content provision rules, and/or research that may, or
may not, be presented to help convince the ad requester of the
propriety of selecting the upsell. For example, such research
may include brand recognitions, recognition comparisons,
available affiliates, sponsors, endorsers or partners that his-
torically improve brand recognition in particular areas (and
that are authorized to be 1n such an upsell by the content
provisions rules).
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The example above 1s by no means limiting with respect to
an upsell. Mynad other research may be incorporated for an
upsell, as will be apparent to those skilled in the art in view of
the disclosure herein. For example, inferences about custom-
ers of certain products may be made based on the time of day
an audio/visual work to be associated with the requested ad 1s
generally accessed by viewers, sites from which viewers
access such content, geographical location of frequent view-
ers, and the like, and such inferences may be used to upsell an
ad requester to ads 1n a certain geography, at a certain time, or
in a certain media outlet. As such, the content provision rules,
and the upsells and research associated therewith, may have
access to, or be accessible from, advertising and research
engines 1n any media outlet accessible from any communica-
tion point 1n the present invention. Such communication
points may, o course, include networked environments, wire-
less network environments, television, cabled and satellite
environments, personal electronic device environments, and
the like. Further, the access to the present invention of such
external advertising engines may allow for the publishing of
new applications, in accordance with the content provisions
rules, to the present invention by third party application cre-
ators.

The rules engine may allow for provision of the requested
content with affiliation, sponsorship, or endorsement 1n the
event that external research has proven that it will not hurt the
person or brand that was requested by the ad requester, or in
the event that such affiliation, sponsorship or endorsement
will help the standing or recognition of the brand or person
that was requested by the ad requester.

The approval engine provided to a content provision user
via the approval interface may allow for advertisements
requested by users of the ad generator to be forwarded back to
the content provider for a variety of reasons, including final
approval, tracking, and reporting. For example, certain adver-
tisements or endorsements may be automatically approved
based on an adherence to the rules entered into the content
provision rules engine. However, even such automatically
approved endorsements or affiliations may be tracked by, or
reported 1n a requested format to, the content provider. Addi-
tionally and alternatively, requested endorsements or affilia-
tions meeting certain criteria may be forwarded back to the
content provider, or all requests may be forwarded back to the
content provider, for final approval.

The present invention allows for the avoidance of brand
dilution, such as by allowing approvals of limited usage, such
as 1n limited geographic areas, of certain endorsements or
aililiations. For example, a Philadelphia athlete may feel that
his or her likeness 1s overused 1n the Philadelphia area, but
may be more than willing to expand that athlete’s brand 1nto
California for use as an endorser of Philadelphia-themed
restaurants 1n California who wish to use his or her likeness.
Further, certain very well respected entities, such as the
American Cancer Society, may wish to expand the awareness
or influence of their particular causes, but may wish to do so
only by affiliation with publicly acceptable causes that sup-
port their causes, or with non-profit causes, or the like. Such
allowable uses, or exclusions, may be entered as content
provision rules.

As such, the present invention may provide for a clearing-
house for any and all copyrightable, trademarked, and or
public persona content.

Although the mvention has been described and pictured 1n
an exemplary form with a certain degree of particularity, 1t 1s
understood that the present disclosure of the exemplary form
has been made by way of example, and that numerous
changes in the details of construction and combination and
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arrangement of parts and steps may be made without depart-
ing from the spirit and scope of the invention as set forth in the
claims hereinatter.

What 1s claimed 1s:
1. A clearinghouse for content, comprising:

an ad generator comprising a plurality of templates, and
adapted for generating a creative based on at least one of
said plurality of templates from at least one processor;

an ad generator iterface adapted to enable a user to inter-
act with said ad generator, wherein, 1n an interaction
with said ad generator using said ad generator 1nterface,
at least one endorsement 1s requested by the user for
inclusion 1n the creative;

a content provision rules engine adapted for using the at
least one processor to execute at least one of a plurality
of computer programmable rules, the executed at least
one of the rules being asserted by an endorser of the
endorsement to govern the inclusion of the endorsement
in the creative; a content provision interface adapted to
enable the endorser to interact with said content rules

engine to assert the plurality of rules;

an approval engine provided by the at least one processor
and adapted to facilitate reviewing and approving inclu-

s1on of the endorsement in the creative by the endorser,
in accordance with ones of the plurality of rules; and

an approval engine interface provided at least partially by
the at least one processor and adapted to enable the
endorser to interact with said approval engine.

2. The clearinghouse of claim 1, wherein the endorsement
comprises at least one of copyrighted, trademarked, and pub-
lic persona content.

3. The clearinghouse of claim 1, wherein the endorsement
comprises at least one of photographs, audio, video files, data
files, printed text, logos and trademarks, publicity announce-
ments, metatags and metatag streams.

4. The clearinghouse of claim 1, wherein the creative com-
prises an advertisement.

5. The clearinghouse of claim 1, wherein the endorsement
1s recommended to the user based on the rules.

6. The clearinghouse of claim 1, wherein the rules com-
prise a normalization engine.

7. The clearinghouse of claim 1, wherein the rules govern
pricing of the endorsement based on at least one of particular
products, particular product categories, causes, announce-
ments, and geographies.
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8. The clearinghouse of claim 1, wherein the rules govern
pricing of the endorsement based on at least one of a cost per
use, a cost per bundle of uses, and a cost for permanent
usability.

9. A clearinghouse for content, comprising;

an ad generator interface nstantiated by at least one pro-
cessor, by which a user requests at least one content 1tem
for inclusion 1n a requested creative;

a content provision rules engine mstantiated by the proces-
sor to execute at least one of a plurality of computer
programmable content provision rules, the executed at
least one rule being asserted by an owner of the content
to govern the iclusion of the content item 1n the cre-
ative;

a content provision interface by which the owner of the
content, interacting with the processor and independent
of the user and responsive to the request, interacts with
the content provision rules engine to assert the executed
at least one rule; and

an approval engine executed by the processor to approve
the inclusion of the content in the creative 1n accordance
with the executed at least one rule and with at least one
input to said content provision interface.

10. The clearinghouse of claim 9, wherein said plurality of
rules comprises at least one upsell rule.

11. The clearinghouse of claim 9, further comprising a
reporting engine adapted for reporting a success of the cre-
ative with the inclusion of the content.

12. The clearinghouse of claim 10, wherein the upsell rules
increase an eifectiveness of the creative to more than the
clfectiveness of the mitially requested content.

13. The clearinghouse of claim 12, wherein the creative
comprises an advertisement, and wherein the effectiveness
comprises customer response.

14. The clearinghouse of claim 11, wherein the success
COMPrises a Consumer response.

15. The clearinghouse of claim 11, wherein said reporting
engine further comprises a comparator adapted for compar-
ing the success with and without the inclusion.

16. The clearinghouse of claim 9, wherein the creative
comprises an advertisement.

17. The clearinghouse of claim 9, wherein the at least one
content 1tem comprises an endorsement.

18. The clearinghouse of claim 9, wherein the at least one
content item comprises at least one of copyrighted and trade-
marked content.
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