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1

SYSTEM, METHOD, AND APPARATUS FOR
PURCHASING, DISPENSING, OR SAMPLING
OF PRODUCTS

CROSS REFERENCE TO RELATED
APPLICATIONS

This application 1s a continuation of U.S. patent applica-
tion Ser. No. 14/087,881, filed on Nov. 22, 2013, which 1s
incorporated herein by reference in its entirety.

BACKGROUND

Consumers are becoming increasingly savvy in their
product purchasing behaviors. They use their smart phones
to perform price comparisons. They select, at point of
purchase, from several available options. For example, users
may select from one of several diflerent car washes available
at a gasoline kiosk. And, when shopping for food or other
products, consumers frequently ask the seller to try a free
sample of the food or other product, such as perfume, being
sold or displayed. There exists an opportunity and need to
provide consumers with a greater range ol options when
making their purchasing decisions.

The Coca-Cola Company currently markets and sells
non-alcoholic beverages through various outlets and dis-

pensing and vending equipment. One such type of dispens-
ing equipment 1s known as the Freestyle® dispensing
machine, which permits customers to select from over one
hundred different product and flavor combinations. Such
dispensing machines are often placed in fast food restau-
rants, convenience stores, malls, and other venues that tend
to attract consumers. An example ol the apparatus, pro-
cesses, methods, and systems potentially associated with the
Freestyle® dispensing machine 1s disclosed in U.S. Pat. No.
8,340,813, to Peters, et al., incorporated 1n 1ts entirety by
reference herein.

Frequently, a consumer attempting to use a Freestyle®

vending machine may be uncertain as to which of the over
one hundred offerings to choose. This can lead to not only
an unhappy consumer who may select an offering that he or
she does not enjoy, but also may lead to other unhappy
consumers waiting in line for such uncertain consumers to
make a flavor selection.

The Coca-Cola Company currently provides a Freestyle®
smart phone application that may be directed at addressing
this problem by permitting consumers to pre-select on the
application their favorite flavor oflerings. The application
permits consumers to consult a selection of over one hun-
dred choices, mix their own virtual flavors, and start adding
tavorite brands and mixes to the application user’s favorites
list. The application provides for push notifications, locates
Freestyle® machines in proximity to the application user,
and offers a “Mobile App Sweepstakes.”

The Coca-Cola Company, and other entities that sell
products, are continuously looking for new ways to market
their products and demonstrate their attributes relative to
competitive products and to encourage consumers to try
both existing and new product offerings. Moreover, given
the well-publicized global obesity epidemic, companies that
sell calorie contaiming products are working hard to offer
lower calorie options and to demonstrate to the consuming
public, as well as governmental agencies, of their efforts in
this regard.

SUMMARY

According to one aspect of the disclosure, there may be
provided a method comprising 1mitiating a push notification
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2

offering a free product sampling, receiving a response to the
push notification indicative of an acceptance of the offering,
and authorizing the dispensing of the free product sampling.
The push notification may be provided via a mobile device
application.

According to another aspect of the disclosure, there may
be provided a product dispenser configured to dispense one
or more products, the product dispenser may be further
configured to dispense a sample size of the one or more
products. The product dispenser may further comprise a user
interface configured to permit a customer to request a free
sample from the product dispenser, and a product size
discriminator configured to discriminate between and dis-
pense the one or more products according to whether a
purchased product size or a sample product size has been
selected for dispensing.

According to another aspect of the disclosure, there may
be provided a system comprising a product dispenser con-
figured to dispense a purchased product and a free sample of
a product corresponding to the purchased product; and a
mobile application configured to receirve push notifications
oflering to dispense free samples of product from the dis-
penser.

BRIEF DESCRIPTION OF THE DRAWINGS

FIG. 1 illustrates a schematic representation of systems,
methods, and/or apparatus of the present disclosure.

FIG. 2 1llustrates operations that may be used for carrying
out one or more methods of the present disclosure.

DETAILED DESCRIPTION

In one aspect of the disclosure illustrated 1 FIG. 1, a
system, generally 10, comprising a point of sale, generally
100, and a dispensing area, generally 200, may be provided.
The point of point of sale 100 may, for example, include one
or more of a counter 110, a cash register 112, and a menu
114. Additionally or optionally, the point of sale 100 may
include a display 116, such as are commonly used 1n
connection with drive-through areas of fast food restaurants,
gas stations, banks, and pharmacies, for example.

The dispensing area 200 may comprise one or more
apparatus for dispensing products. For example the dispens-
ing area 200 may comprise a dispensing machine 210 such
as a Freestyle® type beverage dispenser that provides Free-
style® type beverage products of The Coca-Cola Company.
Such dispensing machine 210 may comprise a keypad,
touchscreen, or graphical user interface 215 configured to
permit a consumer to make purchasing decisions and/or
product selections from the dispensing area 200. Addition-
ally or alternatively, the dispensing area 200 may comprise
a vending machine, such as those used for vending packaged
or unpackaged products, such as beverages in bottles or
cans, toiletries, laundry products, pharmaceutical products,
clectronic products, golf balls at driving ranges, coflee
beans, and the like. As another example, the dispensing
machine 210 may provide products such as Apple® smart
phones, tablets, and related accessories sold by Apple Com-
puter Company, or soltware products such as those sold by
Microsoit Corporation.

In one aspect of the disclosure, the point of point of sale
100 may be 1n communication with the dispensing area 200,
either through a wired or wireless connection, generally 300.
Indeed, the point of point of sale 100 may be 1n close
proximity or even comprise the dispensing area 200, as in
the case of a vending machine. The connection 300 may
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permit the point of pomt of sale 100 to communicate
information to the dispensing area 200. Such information
may, for example, include mformation that a purchase has
been made, that the purchase, 11 made with a credit card, has
been validated, and/or that a particular product has been
selected.

One or more ol the point of poimnt of sale 100 and
dispensing area 200 may communicate with a handheld or
mobile device, such as a consumer’s smart phone, generally
400, e.g., via a wired or wireless connection 302 between the
point of sale 100 and the smart phone 400 (or other mobile
device) and/or between the smart phone 400 and the dis-
pensing area 200, via a wired or wireless connection 304.
The smart phone 400 may include one or more applications
410 that may be provided by or on behalf of a merchant,
such as the owner of a restaurant, store, gas station, or other
location 1n which a dispensing area 1s placed, or may be
provided by the enftity that markets or sells the products
being dispensed, such as The Coca-Cola Company 1n the
case of a dispensing area 200 comprising a Freestyle®
dispensing machine 210, and the Freestyle smart phone
application, for example.

In one aspect of the disclosure, a consumer may register
with a provider of products or services, such as The Coca-
Cola Company, using the application 410. Such registration
may be used to set up an account with the provider, verily
credit accounts, set limits on purchase amounts, etc. Such
registration may further provide the consumer with permis-
sions to access the dispensing area, erther by using credit
accounts, by using bank accounts, or by using a code or
other i1dentifier that may be provided, for example, by the
provider of products or services, by the smart phone appli-
cation provider, by the smart phone service provider, or at
the point of purchase, for example, by the operator of the
restaurant 1n which the point of point of sale 100 resides.

In another aspect of the disclosure, the dispensing area
200 may comprise apparatus, systems, and/or components
220 configured to permit a consumer to try a free sample of
product. In the case of a Freestyle® dispensing machine 210,
a Iree sample module 230 may be included within the
dispensing machine 210. The free sample module 230 may
include an area, such as a virtual button 240 on the graphical
user mterface 215 of the dispensing machine 210. The free
sample module 230 may also include a dispenser for dis-
pensing a free sample cup 260. The free sample cup 260 may
be of a size that may hold a free sample that 1s significantly
less than a standard serving size, 1.e., less than 8 fluid
ounces. In one aspect, the free sample cup 260 may hold one
or two fluid ounces or less. Unless used otherwise herein, the
term “‘sample size”, i the context of liquid beverage
samples, 1s 1ntended to mean a single serving of less than
about 8 fluid ounces (about 240 ml). In the case of other
liquid products, such as laundry detergent, the term “sample
s1ze” 1s intended to mean suilicient liquid to perform a single
operation, such as washing a typical load of clothing. As
another example, 1n the case of contact lens solution, the
term “sample s1ze” 1s intended to mean several drops for one
or two doses to enable application of the solution to one or
two contact lenses. As another example, 1n the case of a
cosmetic, perfume, or cologne sample, the term “‘sample
s1ze”” 1s intended to mean a volume of cosmetic, perfume, or
cologne roughly corresponding to the volume contained 1n a
commercially available sample vial, packet, or other con-
tainer, 1.¢., generally suflicient quantity for a single use.

In one aspect, 1t has been found that a sample size of about
2 flmd ounces (about 30 ml) of a beverage may provide
suflicient sampling for a consumer to determine whether he
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or she wishes to dispense a full-sized single serve drink.
Consumers are accustomed to being accorded free samples,
for example, 1n supermarkets at the deli case, where such
samples are provided in small disposable cups, sometimes
with disposable forks or spoons. As with the supermarket
example, a vendor or provider of other products, including
liquid products such as beverages (both alcoholic and non-
alcoholic), liquid soap, liquid detergent, lotion (hand lotion,
body lotion, etc.), perfume, mouthwash, contact lens solu-
tion etc., may find 1t advantageous when promoting its
products to provide consumers with free samples such as
described herein.

The system of the present disclosure may permit a con-
sumer to access a Iree sample 1n a number of ways. For
example, the consumer may purchase a beverage of unspeci-
fied type at the point of point of sale 100. After making the
purchase, the consumer may receive a code, for example on
the sales receipt, that the consumer may input at the dis-
pensing machine 210 1n order to access one or more Iree
samples. Alternatively, the consumer may have previously
registered with the provider of products or services and
created a password, for example, on a smart phone appli-
cation, such as application 410, giving the consumer access
to make purchases via his or her smart phone application.
The same code or other type of access authorization may
also grant the consumer authorization to select a full-size
single serve beverage, or may grant the consumer authori-
zation to access a predetermined number of servings of
predetermined size. The code, or other authorization, may be
mmput 1n different ways. For example, the dispensing
machine 210 may comprise a virtual keypad that 1s part of
the graphical user interface, or an actual keypad that 1s part
of the dispensing machine 210. Alternatively, as described
above, the authorization may be achieved merely by the user
inputting his or her password 1nto a smart phone application,
such as application 410, which grants wireless access to the
dispensing machine 210.

As another example, the consumer may have on his or her
smart phone an application 410 provided by the seller of
products such as, for example, The Coca-Cola Company.
This application may include a user identification system
that may recognize the user, based on a unique identifier
provided by the seller, by the application provider, by the
smart phone 400, or by a wireless service provider with
whom the consumer has an account. Such identification
system may, for example, permit the uses to enter his or her
unique password as part of the application log on process.
After log on 1s completed, the application 410 may, for
example through wireless communication, nstruct the dis-
pensing machine 210 that the user has permission to dis-
pense a iree sample. Once permission has been granted, the
consumer may be notified, 1.e., via the graphical user inter-
face on the dispensing machine 210, and/or on the smart
phone 400 display, that permission has been granted to pour
a free sample from the dispensing machine 210. The same
identification system may also be employed to purchase
products and/or dispense purchased products from the dis-
pensing machine 210.

The systems, apparatus, and methods of the present
disclosure may also be employed with more traditional
beverage dispensing equipment, sometimes known as
“legacy” fountain dispensing equipment, such as that used
by outlets serving beverages marketed by PepsiCo. When
used with legacy equipment, such equipment may be retro-
fitted with wireless communication components and portion
control apparatus to enable dispensing of product as
described herein.
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In another aspect of the disclosure, the smart phone
application may include, for example, push notifications that
alert the consumer to new oil

erings, such as new flavors
being offered by the product provider. Such notifications
may additionally, or alternatively, make {ree product
samples available for a limited time, at limited locations, for
predetermined brands or flavors, and/or 1n predetermined
quantities, for example.

Referring now to FIG. 2, there 1s illustrated a method of
practicing an embodiment of the present disclosure. At
operation 300, a nofification, such as a push notification,
may be imitiated, for example, by a product seller, by a
service provider, by an application provider, by a mobile
device such as a smart phone, or by a wireless service
provider with whom a consumer has an account. This
notification may be intended for one or more intended
recipients, such as consumers, for example, advising them of
a product or service ofli

ering and providing them an oppor-
tunity to accept a free sample of a product or a service.

At operation 502, the mitiator of the notification may
receive a response mdlcatwe ol an acceptance of the offer,
for example, from the one or more intended recipients. Such
response may require the intended recipient(s) to register
with the mitiator of the notification, for example, by joining,
or downloading the smart phone application 410 onto their
smart phone 400. Such registration may also require the
intended recipient(s) to provide customer mformation such
as location, demographic information, product preferences,
and/or provide payment information such as a credit card
number.

At operation 504, the mitiator of the offer may authorize
the dispensing of a free product sample or a free sample of
a service. Such authorization operation may include receiv-
ing information from one or more mtended recipients indica-
tive of the one or more mtended recipients having joined or
downloaded a mobile application, such as mobile applica-
tion 410. Such authorization may include veritying that the
intended recipient accepting the offer has registered with the
initiator of the offer, that the intended recipient has created
an account capable of paying for a product or service
corresponding to the sample product or service, or merely
veritying that the mtended recipient 1s 1n close proximity to
the dispensing area 200.

In an alternative method, the free product or service may
be authorized for dispensing at a point of sale 100. For
example, 1 a customer purchases products such as food
items at a point of sale 100, he or she may be given an offer
to try a free sample of products, such as beverages, at the
dispensing area 200. Such offer may include a personal
identifier for the customer, such as a password or code that
the customer may input, either wirelessly via a handheld
device, or using a touch screen or touch pad associated with
the dispensing machine 210. Alternatively, an operator at the
point of sale 100 may instruct the dispensing machine 210,
for example, via the wired or wireless connection 300, to
permit the customer to dispense the free sample.

As another alternative, a customer may employ a mobile
device, such as a smart phone 400 to place an order for a free
product and/or a purchased product via the wired or wireless
connection 302 to the point of sale 100. In this embodiment,
the customer may or may not be responding to a push
notification, rather, may initiate the communication that
ecnables the dispensing of a free sample. In still another
alternative, the customer may bypass the point of sale 100
entirely, for example, by using a mobile device, such as a
smart phone 400, to connect via the wired or wireless
connection 304 directly with the dispensing machine 210.
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As 1llustrated, the wired or wireless connections 300, 302,
304 may be one-way or two-way connections.

At operation 506, iformation indicative that the free
product sampling has been dispensed may be received, for
example, by the imtiator of the oil

er. Receipt of such
information may be followed up with additional push noti-
fications. For example, after the recipient has sampled the
free product sample, as evidenced by the information
obtained at operation 506, at operation 508 a query or
second push may be 1nitiated, for example by sending to the
one or more intended recipients a query asking 1f they would
like to purchase the product corresponding to the sampled
product. Additionally or alternatively at operation 508, the
second query may ask for feedback, such as asking such
recipients to rate their experience in sampling the free
product, for example, indicating on a scale of 1 to 10 how
much they liked the product. Depending on the feedback
received, for example, 1f the sample was highly rated, the
intended recipient may be asked 1f he or she would like to
purchase the product corresponding to the free sample. On
the other hand, 11 the sample was not highly rated, the
intended recipient may be oflered one or more additional
free product samplings.

Depending on the second push or query sent at operation
508, and the response received at operation 310, the dis-
pensing ol one or more free samples and/or the dispensing
of purchased product corresponding to the sampled product
may be authorized. For example, 1f at operation 508 a
response to the second push nofification reveals negative
teedback relative to the nitial product sampling and/or that
the intended recipient would like to sample one or more
additional free samples, then operation 510 may authorize
the dispensing of one or more additional free samples. In
order to avoid an “endless loop™ of negative feedback by
intended recipients merely trying to “game the system” by
obtaining unlimited free product samples, a counter opera-
tion may be imterposed, 1.e., at operation 512, to cut ofl the
opportunity for additional free samples after a predeter-
mined number, for example three free samples. Thus, opera-
tion 512 may count the number of requests for free samples
made 1n response to the query operation 508 and 1t a
predetermined number of free sample requests has not be
met, may authorize the dispensing of additional free
samples. Alternatively, 1f a predetermined number of free
sample requests has been met, then operation 512 may
indicate that this 1s the case and end the free sample query.
Alternatively, the counter operation 512 may be 1nterposed
prior to the query operation 508 to indicate prior to the query
being made that the predetermined number of free samples
has been dispensed, and end the free sample oflering.

As indicated, the query or second push operation 512 may
ask the intended recipient to indicate 11 he or she 1s interested
in purchasing the product or service corresponding to the
free sample. If an aflirmative indication 1s received, then the
dispensing of the purchased product or service may be
authorized at operation 510.

The product dispensing machine, when used for dispens-
ing liguid product, may be of the general configuration of
The Coca-Cola Company Freestyle® dispensing machine,
improved according to the teachings described herein. As 1s
well known, the Freestyle® dispensing machine stores bev-
erage concentrates, such as Coke®, Sprite®, and other
beverage concentrates and flavor concentrates, such as
lemon, cherry, etc., 1n multiple cartridges housed within the
body of the machine. These various concentrates, as 1s also
well known, are mixed and dispensed by the Freestyle®
dispensing machine in microliter doses with carbonated
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water to produce a fimished beverage. In order to retain the
desired flavor and quality profile of the concentrates, the
cartridges may be chilled and/or periodically agitated by the
machine. The Freestyle® vending machine 1s currently
configured to pour a selected purchased beverage into a
customer’s glass, cup, or other receptacle without discrimi-
nating as to the size of the pour. Thus, a customer could
currently pour a one-ounce, eight ounce, or thirty-two ounce
serving ol purchased product, but cannot currently request a
sample size of a free product sample or a purchased bever-
age ol a predetermined size.

The Freestyle® dispensing machine may be modified,
however, to limit the size or quantity of the pour 1n response
to the size of beverage being purchased and/or the size or
quantity of a free sample to be dispensed. Such discrimina-
tion may be achieved using known portion control apparatus
and/or software configured to limit portion sizes. In this way,
a consumer might determine, due to calorie count of a
caloric beverage, that he or she only wishes to purchase a
smaller than standard serving size, such as a six ounce
serving, for example.

The Freestyle® dispensing machine may be further con-
figured to offer and/or display the price of a beverage based
on serving size. For example, a consumer might be permit-
ted to order any size beverage in one-ounce increments,
based on a price schedule that might offer a vaniable price
per fluid ounce based on the volume selected. Given the
current obesity epidemic worldwide, but particularly 1n the
United States, where the Freestyle® vending machine 1s
most prominent, consumers may appreciate the option of
buying only as much product as they want at a Freestyle®
dispenser, particularly i the case of children, who often
cannot finish a standard 8-ounce serving, and for whom
obesity concerns may be particularly acute.

A sample price schedule, which may be displayed by the
Freestyle® vending machine on the user interface or touch-
screen 215 might appear as set forth in the following
example, termed for illustrative purposes as “Freestyle®
Variserve™ Pricing:

Freestyvle ® Variserve ™ Pricing

Serving Price Per Price Per Calories Per
Size (Oz.) Oz. ($) Serving ($) Serving
1 0.20 0.20 12.5
2 0.20 0.40 25
3 0.20 0.60 37.5
4 0.1625 0.65 50
5 0.014 0.70 62.5
6 0.133 0.80 75
7 0.129 0.90 87.5
8 0.125 1.00 100

The user interface may be configured to permit the
consumer to select the serving size desired simply by
pressing a touch screen section on the graphical user inter-
tace 215 corresponding to the desired serving size, 1.e., as
displayed on the Freestyle® Variserve™ Pricing menu 1llus-
trated above.

In another aspect of the disclosure, the seller of calone
containing products may, in order to encourage consumption
of lower calorie ofl

erings, and/or demonstrate to govern-
mental organizations and/or the public generally their com-

mitment to combatting the obesity epidemic, use the sys-

tems, methods, and/or apparatus disclosed herein to price
theirr products with variable pricing based on the caloric

content of the products being dispensed, for example, pric-
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ing products at a fixed price per calorie, or according to a
pricing schedule that prices product being dispensed at a
lower price per unit weight or volume for lower calorie
products relative to products that contain a greater number
of products per serving. Indeed, the variable price concept of
the present disclosure may be used 1n combination with the
portion control concept, creating a “double bonus™ by ofler-
ing even lower prices when both lower calorie and lower
serving size selections are made. Other combinations are, of
course possible.

Moms and people trying to control their weight by
counting calories would benefit from being able to dispense
food and beverage products based on the number of calories,
such as one hundred calories’ worth of beverage, nuts, seeds,
yogurt, etc. Accordingly, another aspect of the disclosure
may employ the teachings herein to dispense a predeter-
mined number of calories of food or beverage product, for
example, at the consumer’s choosing. The dispensing appa-
ratus may also be configured to price the product thus
dispensed according to the total number of calories dis-
pensed, rather than the weight or volume of product being
dispensed.

A dispensing machine 210, such as a Freestyle@ dispens-
ing machine, may be modified to allow prlcmg and sales
based on caloric content of the beverages offered. A price per
calorie or additional surcharge per calorie may be estab-
lished. In one embodiment, a discount or rebate 1s applied
for low-calorie or zero-calorie selections. The price per
calorie may be set and updated based on, individually or 1n
combination: geographic region, type of establishment the
dispensing machine 210 1s located 1n, government regula-
tion, third-party standards, owner/lessee preference, etc. For
example, a price per calorie for a dispensing machine 210
located 1n a high school may be higher than the price per
calorie for a dispensing machine 210 located 1n a fast-food
restaurant. A user-customized beverage may vary in caloric
content based on the particular combination of beverages
and/or flavorings used to create the custom beverage. For
example, a user may select on a Freestyle® dispensing
machine to combine a zero-calorie cola with a high-calorie
fruit flavoring. The quantity of the beverage may result
modily the amount of calories 1n the beverage. In one
embodiment, a user may make selections for a beverage on
the graphic user mterface 215. A price per unit of volume,
such as a fluid ounce, based on the caloric content of the
selected beverage combination may then be calculated and
displayed to the user on the graphic user interface 215.
Additionally or alternatively to a price per unit volume, a
total caloric content and price may be displayed based on a
predetermined receptacle size. For example, in one embodi-
ment, receptacles of “small”, “medium”, and “large” sizes
may be made available to a user where the dispensing
machine 1s located. A price based on the calories of the
selected beverage may be based on the volumes of the
receptacles prowded and may be dlsplayed on the graphlc
user interface 215 1n addition to or in place of a price per
fluid ounce. In one embodiment, the receptacle chosen may
be detected and the price for the beverage based on the set
size ol the receptacle communicated to the dispensing
machine 210 and the caloric content of the user-defined
beverage.

In another aspect of the disclosure, a parental and/or
governmental control feature may be employed. Many types
of products, such as alcoholic beverages, pharmaceuticals,
birth control products, adult reading materials and videos
and the like, and 1 some venues even calorie-containing
beverages, may not be legally sold to minors. Yet 1t may be
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desirable for a seller of such products, referred to generally
herein as “adult products,” to be able to dispense them via
a product dispenser or vending machine such as those
described and referenced herein. Such sale of adult products
might be accomplished, for example, by incorporating an
age verification operation to verily that a consumer dispens-
ing a product 1s old enough to purchase the product, such as
in the case of an alcoholic beverage, a calorie-containing
beverage, or any “adult product™ that might be dispensed,
such as birth control products, adult reading materials, via a
Freestyle® type dispenser, yogurt dispenser, vending
machine, etc. Such age verification operation may, for
example, include face recognition modules, fingerprint 1den-
tification technology, or any other known means of verifying,
the 1dentity and/or age of an individual.

While the above example 1llustrates a variable price per
unit volume, 1.e., fluid ounces, 1t should be readily appreci-
ated that the product dispenser of the present disclosure may
be configured to dispense product by weight, by volume, or,
in the case of solid products such as pharmaceuticals, by
number of units, such as pills. Also, the vanable pricing
menu may be configured to vary the pricing per unit quantity
based on the type of product being dispensed. For example,
in the case of perfume, some brands may be more expensive
per unit quantity than other brands, but the dispenser may be
configured to dispense both higher and lower cost perfumes
with variable pricing based on quantity purchased.

It should be here noted that variable pricing at a dispenser
of product may be used to encourage, or discourage, more or
less consumption of a product. Thus, 1f the product being
dispensed 1s gasoline, the dispenser may be configured to
charge a higher price per gallon the greater the quantity of
gasoline being purchased, for example, during a finite pur-
chasing operation by a single customer. Similarly, 1 the
product being dispensed 1s an alcoholic beverage, the price
per ounce of alcoholic beverage being dispensed from the
dispenser may be configured to increase as greater volumes
of beverage are purchased. Indeed, the dispenser may be
configured to recognize a particular consumer has having
purchased, during a finite time period, a quantity of alcohol
that approaches the legal limait for alcoholic consumption for
an adult of typical weight. In such situations, the dispenser
may be configured to halt the sale or dispensing of alcohol
to such consumer until a predetermined period of time has
lapsed. Such dispenser might be of particular use at a bar or
restaurant, where a server may not always be able to
perceive the relative intoxication of a customer. Product
dispensers, such as beer taps, 1n such establishments, may be
configured to record the quantity of alcoholic beverages,
such as beer, being poured for a particular consumer. The
product dispensers may be configured to track alcohol
consumption using radio-frequency identification (RFID)
chips embedded 1n each consumer’s cup, mug, or glass that
are coded for each individual customer. The dispenser may
include, for example, an RFID reader or other type of reader
that recognizes and counts each pour of beer for a particular
customer and halts additional pours after a predetermined
number of servings have been recorded.

The system may similarly be used to discourage overcon-
sumption of caloric products, such as sugar-containing bev-
erages. Thus, 1f the system detects that a particular consumer
has, 1n a predetermined time period, one hour for example,
consumed an excessive number of calories, 1t may 1ssue a
warning to the consumer, either at the point of sale, the
dispensing area, and/or via the consumer’s handheld device,
1.e., smart phone or tablet. Similarly, the system may be
configured to disallow continued dispensing of purchased or
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free samples of product to a consumer that has exceeded a
predetermined quantity of product and/or a predetermined
number of calories consumed.

In other contexts, of course, the dispenser may be con-
figured, as illustrated above, to decrease the price per ounce
as the volume being purchased increases, according to
volume discount pricing protocols employed, for example,
by volume discount establishments such as Costco®.

The system of the present disclosure may be configured to
permit a customer to communicate with the product dis-
pensing machine 210, such as a Freestyle® machine, for
example, using a smart phone 400 1n place of, or 1n aug-
mentation of, the touchscreen panel display 215 of the
dispensing machine 210. Thus, the customer may, employ-
ing the systems, methods, and apparatus described herein, be
able to request a custom mix of a beverage to sample as a
free sample. Such enablement may be achievable with
relatively inexpensive and/or commonly understood soft-
ware upgrades to existing Freestyle® machine software
and/or the Freestyle® mobile application 410.

The same technology employed in the existing Freestyle®
machine to dispense beverage products may be repurposed
to dispense other liquid products, such as perfume, cologne,
cosmetics, etc., either as free samples and/or as purchased
products per the disclosures contained herein. One particu-
larly attractive use of the Freestyle® dispensing technology,
given 1ts micro-dosing capabilities, may be in the area of
sampling highly volatile and/or expensive liquds such as
perfumes, as such samples normally must be made in small
quantities. Just as consumers may mix their own blends of
beverages using the Freestyle® vending machine, they may
do the same, employing the teachings herein to mix, for
example, their own blends of cosmetics, perfumes, colognes,
etc.

We claim:

1. A method comprising:

a. 1mitiating a push notification intended for a mobile
application associated with a mobile device of an
intended recipient, the push notification oflering a free
product or free service to be provided at a point of sale;

b. receiving a response to the push notification indicative
of an acceptance of the offering, the acceptance gen-
erated by the mobile application or the mobile device;

c¢. authorizing providing of the free product or free service
to the intended recipient at the point of sale via a
product dispenser or a service provider, respectively,
the product dispenser or service provider configured to
dispense sample sizes of free product or to authorize
providing samples of free service and purchased prod-
uct or purchased services corresponding to the free
product or free service, respectively;

d. mitiating a query to the intended recipient via the
mobile application or the mobile device, seeking feed-
back related to the free product or provided free service
wherein the feedback comprises a rating of the free
product or free service by the user; and

¢. upon receiving feedback from the user that the rating
satisfies a predetermined rating value, offering the user
an opportunity to purchase the purchased product or
purchased service corresponding to the free product or
free service, respectively.

2. The method of claim 1, including a registration step
requiring the mtended recipient to register an account with
a provider of the mobile application or a mobile device
service provider, the account granting the intended recipient
access to the free product or free service at the point of sale.
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3. The method of claim 2, wherein the registration step
requires the intended recipient to provide customer infor-
mation specific to the itended recipient.

4. The method of claim 3, wherein the customer infor-
mation specific to the intended recipient comprises one or
more of the itended recipient’s location, demographic
information, consumer preferences, and payment informa-
tion.

5. The method of claim 1, wherein providing the free
product or 1Iree service at the poimnt of sale comprises
dispensing of a sample size of a beverage.

6. The method of claim 1, including, prior to mitiating the
query, the step of recerving information indicative of the free
product or free service having been provided.

7. The method of claim 6, wherein the feedback sought by
the query comprises one or more of querying the mtended
recipient to rate the free product or free service or to indicate
whether a future purchase of the purchased product or
purchased service corresponding to the free product or free
service, respectively, would be desired.

8. The method of claim 1, wherein a plurality of different
free products or iree services i1s oflered, and the intended
recipient 1s queried, following sampling the plurality of
different free products or free services, to rate the different
free products or free services.

9. A product dispenser configured to dispense a product,
responsive to a request indicative ol an acceptance, gener-
ated by a mobile application, from a mobile device config-
ured to receive push notifications intended for the mobile
application associated with an intended recipient, the push
notifications offering dispensing of the product from the
product dispenser, the product dispenser further configured
to request or receive via the mobile device, after dispensing,
the product, feedback from the intended recipient related to
the dispensed product, wherein the product dispenser i1s
configured to dispense both sample sizes of free product and
purchased product corresponding to the free product,
wherein the feedback comprises a rating of the free product
by the intended recipient, the product dispenser further
configured, upon receiving feedback from the intended
recipient that the rating satisfies a predetermined rating
value, to offer the mtended recipient an opportunity to
purchase the purchased product corresponding to the free
product.

10. The product dispenser of claim 9, wherein the sample
s1ze of a free product 1s selected from the group consisting
ol beverages, soap, detergent, lotion, cosmetics, perfume,
cologne, mouthwash, pharmaceuticals, and contact lens
solution.

11. The product dispenser of claim 9, wherein the product
dispenser comprises a beverage dispenser comprising a
product quantity discriminator configured to discriminate
between, and dispense the sample size of a free product or
a purchased product corresponding to the sample size of a
free product, according to whether a purchased product
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corresponding to the sample size of a free product or the
sample size of a free product has been selected for dispens-
ng.

ng. The product dispenser of claim 9, wherein the feed-
back comprises one or more of a rating by the intended
recipient of the free product or the purchased product, or
obtaining from the intended recipient an indication of
whether a future purchase of the free product or the pur-
chased product would be desired.

13. The product dispenser of claim 9, wherein the product
dispenser 1s further configured to enable age verification of
the intended recipient.

14. The product dispenser of claim 9, wherein the product
dispenser 1s further configured to dispense a plurality of
different free products, and wherein the feedback comprises
a rating by the mtended recipient of the plurality of different
free products.

15. A system comprising a product dispenser 1n wireless
communication with a mobile device, the product dispenser
configured to dispense a Iree product, responsive to an
instruction from the mobile device indicative of an accep-
tance, generated by a mobile application, of a push notifi-
cation ofler, the mobile device comprising the mobile appli-
cation configured to receive push notifications offering to
dispense the free product from the product dispenser, the
system further configured to query a user of the mobile
device, following dispensing of the free product, the query
secking feedback related to the dispensed free product,
wherein the product dispenser 1s configured to dispense both
sample sizes of the free product and purchased product
corresponding to the free product, wherein the feedback
comprises a rating of the free product by the user, the
product dispenser further configured, upon receiving feed-
back from the user that the rating satisfies a predetermined
rating value, to ofler the user an opportunity to purchase the
purchased product corresponding to the free product.

16. The system of claim 15, wherein the system 1s further
configured, prior to 1itiating the query, to receive informa-
tion indicative of the free product having been dispensed.

17. The system of claim 15, wherein the feedback com-
prises one or more of a rating of the free product by the user,
or obtaining from the user an indication of whether a future
purchase of the purchased product corresponding to the free
product would be desired.

18. The system of claim 15, wherein if the rating does not
satisly the predetermined rating value, they system 1s further
configured to receive negative feedback relative to the free
product.

19. The system of claim 15, wherein the free product
comprises a beverage sample.

20. The system of claim 15, wherein the product dispenser
1s Turther configured to dispense a plurality of different free
products, and wherein the feedback comprises a rating by
the user of the plurality of different free products.
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