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No, 789,304,

Patented May 9, 1905.

PATENT OTFFICE.

DUDLEY WALKER, OF LAGRANGE, ILLINOIS.

ADVERTISING DEVICE.

SPECIFICATION forming part of Letters Patent No. 789,304, dated May 9, 1905.
Application filed March 30, 1903. Serial No., 150,244,

To all whom 16 muay concern:

Be 1t known that I, DupLey WALKER, a
citizen of the United bt%tes residing at La-
orange, In the county of Cook and State of
ﬂlmms have invented certain new and useful
In’lprovemems i Advertising Devices, of
which the following is a spec,lhcatlon

The present invention has for itsobject the

providing of ready means whereby readers
of advertisements appearing in railw ay time-
tables, trade and news papers, magazines,
books, and other printed publications may
open correspondence with the advertisers.
Frequently readers of adavertisements would
then and there communicate with the adver-
tisers if the means for doing so were at hand;
but the means not being at hand the matter
1s often sumiarily dismissed or else post-
poned, with the result that 1t mayneveragain
be taken up either because 1t 1s for U'otten or
because the reader 1s not su[hmently inter-
ested to go to even the little trouble ordina-
rily incident to ge
From the smndpom  of the advertiser it is of
importance not only that the advertisement
be brought to the attention of possible pa-
trons, (1161 einalter for the sake of brevity
called ‘“correspondents,”’) but also that the
matter of establishing personal communics
tion be made as easy for them as po::.&,_lble.
To this latter end the present invention con-
templates accompanying a publication con-

taining the advertisements of a number of

mlwltlaolb with a number of matling-cards,
which correspondents may detach and then
and thu:‘o with but little trouble make use
of In opening correspondence with any of the
several advertisers. To be within the scope
of the mmvention the mailing-cards must be of

such character that none of them in its ot 191~ :

nal condition is peculiar to any ol the adver-
tisers, while each may by the correspondent
he made peculiar to any of said advertisers
by writing the appropriate name and address
m an E‘Lp]’HOPII"Ltb space on the address side
of the card and his request, together with
his name and address, on the message side ot
the card. In other wmds in the original
condition of the card the address side must

ting writing matermls |

l

I

- ticable.
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- vertisements

not bear the name and address of any of the
advertisers, but must have an appropriate
space 1n which the correspondent may write
the name of any of said advertisers, and the
message side must not bear any matter pe-
culiar to any of the advertisersnor the name
and address ol any particular correspondent,
but must have an appropriate space in which
the correspondent may write any desired re-

quest or other matter peculiar to any of said
advertisers, together with his own name and

address, and any printed matter borne by
the message side should be common . and
equally &ppll&lbl(‘ to all of the advertisers—
such, for example, as the formal parts or
commencement of a communication. If
such be used, 1t should be followed by a space
in which the @ouespondent may complete 1t,
malking 1t appropriate throughout to any of
the advertisers whom he desires to address.
Such matling-card should not be confounded
with a mailing-card which in 1ts original con-
dition has the name and address of some par-
ticular addressee printed on the address side
and either a complete or a partial communi-

cation peculiar to that addressee printed on

the message side. Such a card as last above
described does not meet the 1 requirements of
the present invention, because one or more of
them would have to he provided for each ad-
vertisement. I only one were provided for
ach advertisement, only one correspondent
would be .-,Lcconnnodated and the advan-
tages of the scheme would helost to all ot hers,
and to provide a sufficient number to sur olyf
accommodate all mtending correspondents
would for obvious reasons be wholly imprac-
Furthermore, to provide even a
reasonable number (01 cvenn one) of such
cards for cach advertisement would in most:
instances increase the bulk of the publica-

tion to an objectionable extent and would
oreatly inerease the cost ol the advertise-
ment to the advertiser. None of these ob-
jections 1s 1ncident to a card such as first
above deseribed. Ifurthermore, when ad-
are ‘“‘answered’’ the corre-

spondent does not always mention the publi-
cation through

the medium of which the
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matter was brought to his attention, and this
works a disady mt‘we to both the pubhshel
and the advertiser.

From the standpoint of the advertiser it 1s
of importance that he know whether or not
his advertisement in any given publication 1s
producing profitable 1@81111&_1? and 1t 1t 1s this
Lnowl(,dme 1s also of advantage to the pub-
lisher. The reasons for this are obvious. To
this end, according to the present invention,
the messao side of the card in its ouﬂmal
condition bears the name or a space for the
name of the publication from which 1t was
taken, so that the desired information on
this pomt will be imparted to the advertiser.
Because of the advantage which the pub-
lisher derives from this kn owledoe by the a.cl-
vertiser that the advertisement is profitable,
wherefore he will renew it, the publisher sup-
plies the mailing - cards without additional
cost to any of the advertisers. They are at
the disposal of the correspondents of all the
advertisers indiseriminately and may be dis-
criminately used in corresponding with any
of sald advertisers, and thus the value of the
publication as an advertisimg medium 1s
oreatly enhanced.

In practice an “insert’”’ made of paper or
cardboard of the necessary weight 1s bound
in the publication, and this insert is pertfo-
rated, scored, or otherwise marked along lines
which divide it into a. stub and one or more
mailing-cards and which permit the cards to
be leadﬂy detached from each other and
from the stub, leaving the latter bound in the
pubhc‘mtlon ‘The Stub may, 1t desired, bear
instructions for using the cards antil such
time as the manner of using them 1s a matter
of common knowledge.

In the accompanying drawings, which are
made a part of this speclﬁcatlon qure 1 1s
a representation of an open book or prmted
publication embodying the mvention. Iig.

.2 18 a representation of an insert comprising

a number of mailing-cards and their attach-
ing-stub, the message side of the card being
shown.

A represents a book or other printed pub-
lication bearing its own name or ftitle in
some approprmte place or places. In the
drawings the name “X. Y. Z. Monthly’ 1s

“shown at the top of the page B; but the loca-

tion of the name 1s not material, and 1 this

respect the publication may conform to cus-

tom. The page B bears a number of adver-
tisements B’ B* B? &e., of different adver-
tisers and may be taken as typical of another
or other pages in the book; but the invention
1s not limited to the number of advertise-
ments or to their arrangement on the page
or to their positions with relation to the mail-
me-cards, although for the convenience of
the correspondent the insert C, carrying the

cards, 1s preferably 1111111edlately adjacent to
a page bearmg advertisements.

The 1nsert
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is bound in with the leaves of the book and
is perforated, scored, printed, or otherwise
marlked {110110* lines D and 113, which divide it
into a stub F and a plurality of mailing-cards
(z, which may be detached from each other
and from the stub along the lines D and I,
leaving the stub bound in place. Dair ections
for using the cards may be printed upon the
stub, as shown at f. The address side ot
each card (being *he side shown 1 Kig. 1)
has a space ¢ for affixing the necessary post—
age-stamp and a space ¢, upon which the
(:01resp011dent may write the name and ad-
dress of any of the advertisers whose adver-
tisements are shown at B’ B* B? &c.  The
message side of the card bears the name (““ X.
Y. 7. Monthl J”) of the publication, and 1t
also has a space ¢*, in which the correspond-
ent may write a communication pecuhm to
any of the advertisers, and a space ¢°, 1

which the corr espondent may write his own
name and address. If desired, the formal
part or commencement of the communica-
tion may be pI‘l nted on this side of the card,
as shown at ¢'; but if so the matter should
not be peculiar to any of the advertisers, but,
on the contrary, should be of a nature com-
mon to all of them, so that it may form a
part of a completed communication peculiar
to any one of them. In the example given
in the drawings the words of the for mal com-
mencement are: ‘‘Having seen your adver-
tisement in the X. Y. Z. I onthly, I write to
ask 1f you will please—."" This matter will
be appropriate in a communication to any of
the advertisers, and to 1t the correspondent
may add matter which will complete what
he desires to communicate to the particular
advertiser whose name and address he writes

on the address side of the card.
In the foregoing description 1t has been as-

sumed that the advertisements are of differ-
ent advertisers; but the same general scheme
is applicable to a single advertiser who has a
number of places of business to some particu-
lar one of which 1t may he more convenient
for the oorrespondent to address his com-
munication—for example, a raillway com-
pany. Hence at B*1s shown a supposed a.d-
vertisement of a railway company in which
several addresses are given. For the pur-
pose of thlS speuﬁcatwn the company or the
company’s agent at each of these addresses
may be considered as a different advertiser.
What I claim as new is—

1. As a new article of manufacture, a

printed publication bearing its name and con-
taming the advertisements of a number of
different advertisers, and an insert compris-
Ing a stub, Secmed in the publication for Tt
holc ng the insert in place, and a mailing-
card, the address side of the card having an
appmprmte y - designated space for a post—
age-stamp and an appmpmate]y—-deswnated

space 1 which the name and -address of any
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one of the advertisers may be written by a
correspondent, and the message side of the
card bearing the name of the publication
and a printed unfinished communication
common and appropriate to all of said adver-
tisers and having an appropriately-designated
space I which the correspondent may write
matter fimishing the communication and
making it peculiar and appropriate to any of
the advertisers, and an appropriately-desig-
nated space in which the correspondent may
write his own name and address, substan-
tially as deseribed.

2. As a new article of manufacture, a
printed publication bearing its name and con-
taining the advertisements of a number of
different advertisers, and an insert secured in
the publication and comprising a stub and a
mailing-card with a line of demarcation be-

20 tween them, the address side of the card hav-

3

ing an appropriately-designated space for a
postage~stamp and an appropriately-desig-
nated space in which the name and address
of any one of the advertisers may be written
by a correspondent, and the message side of
the card bearing the name of the publication
and a printed unfinished communication
common and appropriate to all of said ad-
vertisers and having an appropriately-desig-

nated space in which the correspondent may 3o

write matter finishing the communication
and making it peculiar and appropriate to
any of the advertisers and an appropriate
space in which the correspondent may write

his own name and address, substantially as 33

described.
DUDLEY WALKER.
Witnhesses:

L. M. Horxins,
H. M. McDonzLrL.
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