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To all whom it may concern:

UNITED STATES

PaTEnT OFFICE.

EDMUND LUNKENHEIMER,

OF CINCINNATI, OHIO.

ADVERTISING-CATALOGUE.

SPECIFICATION forming part of Letters Patent No. 430,430, dated June 17, 1890.
Application filed October 24, 1889, Serial No,327,982. (No model.)

Be it known that I, EDMUND LUNKEN-
HEIMER, a citizen of the United States, resid-
ing at Cineinnati 1n the county of Hamilton
and State of 01110 have invented certain new
and useful Impr ovementsin Advertising-Cat-
alogues, of which the following is a debeup-
tion 1efelenee being had to the accompany-
ing dlawmﬂq fmmmu a part of this Spec,lﬁ-
e&tlon

My invention is mmnly designed for the
use of manufacturers and Jobben of Speuf,tl-

“ties, who are in the habit of issuing desecrip-

tive catalogues and circulars of ,theu 200ds,
and more particularly for manufaeturers of

and wholesale dealers in goods which it is

customary to list at prices above their actual
Ing pri as brass goods, hardware,
and a great many other varieties of goods. It
1s now customary in advertising such goods
to issue catalogues and circulars COlltdlnlnﬂ

cuts and desouptlons of them, together w11311'

the list-prices of them. Par ties who receive
such catalogues and circulars and wish to pur-
chase any of the goods advertised therein first
write to the manufacturer or jobber for the
discounts on the list-prices of the goods they

~wish. This necessitates the wr 11:1110' of a let-

ter of greater or less length, eontmmng a de-
scuptmn of the goods, by reference to the
catalogue or otherwise, inquiring as to dis-
count, &c. - Inreply to this the manufacturer
or jobber 1s compelied to refer to his cata-
logue or otherwise identify the goods in-
qulred about and then write the ploposed
customer a letter giving him the information
desired. In laml‘ge 111&1111]‘?&(313111‘111,*[‘;‘ and whole-
sale establishments the mere manual labor
involved in answering all such inquiries is
very great, and there is liability to mistakes
and confusion arising from imperfect de-
seription of goods in the letters of inguiry.
To avoid all such liability to mistakes and to
oreatly lessen the labor of attending to this
part of a manufacturer’s or jobber’s business,

I havedevised the novel catalogue 1llustrated

in the accompanying drawings, in which—
Figure 1 is a perspective view of the cata-

lot,ue and Fig. 2 one of the leaves detached

therefrom.

| book or pamphlet form and readily detacha-

ble. as by having rows of perforations through
them near the binding-point. On these leaves
are printed in copymmmk any desired ad-
vertising matter—such as the names of the

o00ds and cuts and descriptions of the same,

o'ﬁethel with their list-prices, and each leaf
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1S prov ided with a space adapted to have writ-

ten in it the amount of the discount, and an-
other space adapted to have written in it the
name and address of the party desiring to
make inquiry about the discount.
upon each page or upon the outside of the
catalogue, or preferably in both places, 1s
p]lnted a direction to tear out the leaf con-
taining the advertisement of the goods de-
sired Emd return 1t for the dlsconnt
In using these catalogues the party who
desires to learn the discount on any of the
goods advertised tears out the proper leaf,
writes his name and address on it, and mails
it to the manufacturer or jobber whose name
the catalogue bears. The latter writes on 1t
in copying-ink in the proper space the per
cent. discount to be allowed, rewrites the
name and address in cop}flnfr—mk if not al-
ready in such ink, dates it, puts the leaf in
his letter-press and copies it into a book kept
for that purpose, and then mails it backto
the party whose name and address it bears.
e has no letter to write, there cannot possi-

bly be any mistake as to the goods inquired

about, while in his book he has a complete
record, with the cut and description of the
200ds, the discount quoted, the party to whom
quoted, and the date of the same.

The book illustrated in thedrawings 1sone
issued by a manufacturer, and is intended to
be sent only to jobbers and large consumers
and to be used between them and the manu-
facturer; but the jobber or wholesale dealer
will also be provided with a supply of cata-
logues preciselylike the above, excepting that
they will bear his name instead of the manu-

facturer, and the statement that they are in-

tended for wholesale buyers only will be
omitted.
his retail customers, and they will be used
between him and them in the same manner
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The jobber will distribute these to
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that the others are used between 111111 and the

It consists of a series of leaves bound into | manufacturer.




I am aware that echeck-books have hereto-
fore been printed in copyving-ink and pro-

- vided with sheets of thin copying-paper be-
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tween the checks, upon which copies of the
latter may be preserved. I am also aware of

the existenceof prior patentsillustrating and |-
‘describing advertising-cards, consisting of

two parts or coupons detachable from each
other, one part being adapted to have writ-
ten on one of its faces the name of the cus-
tomer to whom the card is to be sent, and to
have printed on its opposite face such ad-

vertisement or communication as the adver-

tiser wishes to present to the customer, while
the other part of the card has the name and

address of the advertiser printed on one side

and the other left blank to receive a written
message from the customer tothe advertiser,
and is designed for use as a return-coupon.
My advertising-catalogue differs from these
devices not only 1n its construction and ar-

rangement, but in the purpose for which and.

the manner in which 1t is to be used. It not
only furnishes a means of communication

25 from the advertiser to the customer and from

the customer back to the advertiser, but also

a return-message from the advertiser to the |

430,430

customer, and permits a letter-press copy ot
this return-message to be kept by the adver-
tiser, neither of which latter important and
valuable features is found in the prior de-
vices above mentioned.

Having thus fully deseribed my invention, I
claim—

The herein-deseribed 1llust1‘ated_ advertis-
ing - catalogue, printed in copying-ink and
adapted to fit within an envelope for distri-
bution by mail, and consisting of a series of
leaves detachable near their binding-line,
each leaf having printed thereon an illustra-
tion and list-price of an article advertised,
and provided with a space for the name and
address of recipient and a space for a dis-
count, together with directions to tear out
and return the leaf to the advertiser for dis-
count, the whole being designed and arranged
to enable the advertiser to add the discount
to the leaf, take a press copy of it, and return
it, sub.sta,ntm,]ly as and for the purpose de-
scribed.

EDMU\TD LUNKENIIEIMFR
Witnesses:
CHAS. M. PECK,
CHARLES BILLON.
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